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Nicole Fowler

Interactive & Digital Design

| am an interactive and digital designer with
a passion for creating seamless experiences
as smart and as efficiently as possible.

END GOAL
To design cool sh*t for anything that has
a screen.

| HAVE SOME EXPERIENCE
UNDER MY BELT...

SEE WHERE I'VE BEEN
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DESIGNER, SOCIAL
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NICOLEFOWLERS88

NICOLEFOWLERS88

@‘ 908.868.2563

DESIGN INTERN

% IDGTechNetwork

COMMUNICATION DESIGN

PARSONS

SCHOOL OF DESIGN

=] UNIVERSITY

SCHOLARS
AWARD

=| BFA

| SCHOLARSHIP

&

FEDERAL PELL
GRANT

FEDERAL
SUPPLEMENTAL
GRANT

| PICKED UP SOME SKILLS

ALONG THE WAY

AND THIS IS HOW
YOU CAN REACH ME
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> From Heart Disease”
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(556 BREAKAWAY

RESPONSIVE WEBSITE DESIGN

A responsive website that not only

INTERACTIVE PINS ﬁg;rcfffaﬁi”iﬂTZiiji’ﬁﬁijf‘:g
DROP ON TO THE MAP themite particioate ina Bike tgur to
UPON PAGE LOAD, . p pf in 2 bk (
INCREASE INSIZEON . raise awareness for heart disease. %

HOVER AND DISPLAY
EVENT INFORMATION
ON A CLICK

FOLLOW US fg -

. '. lf
powered by ﬂhﬁﬂ{ ol A | .

Leam About Your
Family Heart Health
and Get Moving Today

{, = [} .
Heart disease is 8 ieading healti
Jeart diseas

affects youl
can.do moré to help impro!
Take charge tooay and let's change the future of

heart health together.

ve your heart health.

RESOURCES
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“ & coolsculpting:

RETARGETING HTML5 BANNERS

These HTMLS5 banners retarget users
who have been on certain shopping
sites. These banners use the colors of
the CoolSculpting branding and the
logo to animate copy on and off the
frames, seamlessly tying in the concept
and branding.
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Interactive & Digital Design
THE

CRAFTTENDER

e RESPONSIVE WEBSITE REDESIGN

The Crafttender is a bartender-for-hire

&

,% service for the elite. This one page
scrolling site allows the user to simply
Featured in PEOPLE Magazine scroll down the site or use the hamburger
THE IMPOSSIBLE menu to navigate through the different
sections. The logo and branding take cues
P ——— from the art deco period.
Cloak & Dagger The Elder Kentucky Fizz

The Revolver Keep Calm & Car

*

5] THE Folowus f B W E
CRAFTTENDER
| CRAFTTENDER E Fhe Landry The Pappas Perf

iEE

CRAFTTENDER A
THE CRAFTTENDER

| l A personal mixologist for any event

BOOK AN EVENT

ABOUT

| ’_' wews_mwces_"‘ |

The Crafttender W

ANDREW WHITE

"The Crafttender” Andrew White is a New
York-based expert in specialty drinks and craft
brews, perfecting his skills at some of New
York's finest dining and drinking establishments.
Andrew and his team of professional
crafttenders are available to entertain, dazzle
] Amlimbab e Anacte wiath uniane and
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VISION FOR THE FUTURE

................ N AT
3§ | RS = VISIoN
roureg
o FUTURE
= wision v
FUTURE

WHAT 1S THE
VISION FOR THE FUTURE INITIATIVE?
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WHAT IS
PRE-GA?
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Genentech

HORIZONTAL SCROLLING
RESPONSIVE WEBSITE

A disease state awareness site that
educates consumers about an age-related
eye disease that can cause blindness. The
horizontal scrolling feature enhances the
concept of a timeline of life slowly fading
and getting darker.
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Sprint)o

DON'T JUST GET AHEAD OF THE
CURVE, SET THE CURVE WITH

SPRINT COMPLETE COLLABORATION;|

Sprint Complete Cc "

Discover the most comprehy
Unified Communications sol
equal in the marketplace.

Sprint

sl
COMPLETE -t

COLLABORATION 00
h

WHAT IS SPRINT LU]!|

A POWERFUL RE
TOOL FOR BL
ENTERPRISE

SUCCESS -

.ull CARRIER

SCALABILITY

SET THE CURVE WITH THE MOST COMPREHENSIVE UC&C SOLUTION

BACK TO MENU

Sprint ~ SPRINT COMPLETE COLLABORATION™

BUILT TO GROW WITH YOUR BUSINESS

No more investing in systems that are expensive, inflexible and
require ongoing maintenance after you've built them. Sprint
Complete Collaboration enables a quick, flexible deployment of
= =_the enterprise. Choose from simple package
cale up or down as needed, and adapt easily
rket throws your way.

SPRINT COMPLETE COLLABORATION™

| THE MOST COMPREHENSIVE UC&C SOLUTION

BUSINESS

@ CONTENT CAN
EASILY BE SWIPED
ON MOBILE

EFFICIENCY

sprint.com/completecollaboration

EXPANDABLE DESKTOP
& MOBILE MICROSITE

The Sprint Complete Collaboration
microsite had to work across desktop
and mobile while also keeping the
content digestible.

------------ ® CONTENTIS
BROKEN UP INTO
A HORIZONTAL
SLIDING
ACCORDION
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Samsung

e o CALAXY S 11

THE SIZE OF THE

SAMSUNG GALAXY SlII INTERACTIVE INFOGRAPHIC
AGAINST THE IPHONE 5 3

An interactive infographic comparing

the Samsung Galaxy Slll to the iPhone 5.

| saw this project through from conception
to design. Using the Samsung branding,
the infographic shows the Galaxy SllII as
the clear winner of the matchup.
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REPRESENT THE
AMOUNT OF TALK
TIME AVAILABLE ON
EACH PHONE
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skimmy dip@

anytime, anywhere.

LOGO AND KICKSTARTER PAGE

Logo design and Kickstarter page design
for a product that helps fight against
plastic pollution. The infographic style of
the Kickstarter page educates consumers
in an easily digestable manner.
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= / everyyear, .

. 18,000,000,000 lbs |

— of plastic enters our oceans

W) (yeah, that's BILLION with 3 B)

cigareftes®

decomposes in 1-5 years*

plastic bags®

decomposes in 20-1,000 years*

plastic bottles®

decomposes in 450 years®

plastic straws®
decomposes in 200 years®

plastic cups®

decomposes in 450 years®

5 0% of all plastic produced,
is only used once®

we could be eating a

of
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C’]éT )/OM& u‘ DESKTOP & MOBILE WEBSITE

interactivity to educate them on the effect of their jobs.

e ey s A consumer facing disease state awareness site for night
. l;SH“v erGETHER shift workers that uses familiar design elements and

TESTYOUR |
KNOWLEDGE |

GET MORE INFORMATION 24 SHARE N

o« GeT Your— | %y
| [SHIF TOGETHER|

ABOUT HOW MUCH OF THE POPULATION WORKS SHIFTS? 1

s it ,
0] About 15 milion Amricans werk shifts i

[ Abesst 40 millicn Armaricans work shifts

TiME o

%

GET Yo
SHIFT TOGETHER>
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+ BASICS

If you work nights or i
rotating shifts, you may : G | SO, WORK
be a shift worker. WHAT TIME DOES YOUR SHIFT USUALLY BEGIN?

Learn more. AV 5

ST
SE:
oty pie WHAT TIME DOES YOUR SHIFT USUALLY END?

WORK NIGHTS OR
ROTATING SHIFTS?

You may be a shift worker.

WHAT IS SHIFT WORK DISORDER? TIME TO LEARN ABOUT SHIFT WORK A TRUE € - o
i— — . E — — 4 b ; R WHAT TIME DO YOU USUALLY GO TO BED?
; ¥ E V'
L SlaNs AND £ HearTw -!. e :
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E_ — — S P 3 'WHAT TIME DO YOU USUALLY WAKE UP?
=
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